
Corporate Policy for  
the Marketing of Infant Foods 

Ten Guiding Principles for Compliance

The Guiding Principles for Compliance are our approach to responsible marketing  
of our foods for infants and young children in line with the aim and principles of the  
WHO International Code of Marketing of Breast Milk Substitutes.

1 Breast milk is best

2 We adhere to the Code and comply with  
national legislation and local code

3 Parents have the right to an informed choice  
based on independent advice

4 Covered products are not promoted to consumers

5 Covered products are not promoted in  
health care facilities

6 Interaction with health workers is subject to strict 
conditions

7 Our performance management system stimulates 
compliance

8 Our product labels provide clear and understandable 
information

9 Our products are of high quality and based on  
sound science

10 Compliance is ensured by monitoring and training

https://www.who.int/publications/i/item/9241541601

